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HiDD Offers
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HiDD Partners
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HiDD Approach & Process
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Define Find Analyze
1 Rapport e — 2 Read W
Be the Customer Home visit
Site visit In-depth
Contextual Research Interview
Focus Group Shadowing
Discussion Shop-a-long
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& Synthesize Ideate Develop
Rethink S ——" Radical Creation
Needs |deation
Analysis Concepting
Frameworking Rapid
Prototyping
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HiDD Team

Designer

We see the unseens,
Create the values

Psychologist Anthropologist
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HiDD People
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Scott W.Cho

Partner, North America Head

Jackie, Jang

Adviser, Digital Health and Tech
/ U.S. to Worldwide
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HiDD Credential
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EVIAN (2021)
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Al & DT Mindset Training (2025)
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https://www.hiddgroup.com

